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摘要 
I 
摘要 
 
海西区自 2004 年提出战略构想以来，国家对其十分重视，尤其是其旅游业的发展。
针对旅游业的发展，政府和旅游局出台多项政策发展海西区旅游产业集群，但鲜有学者
从产业集群角度去分析海西区旅游业，同时用定量的方法分析海西区旅游业的发展的研
究也相对较少。因此对于分析海西区旅游产业的经济发展情况，分析各个要素对旅游经
济的发展促进作用、探索海西区旅游产业集群是否形成以及发现建设当中存在的问题具
有重要的现实意义。 
本文采用旅游业区位熵和空间 Moran’s I 指数对海西区旅游聚集程度和空间自相关
进行分析，认为海西区旅游业存在正的空间自相关性，但其的扩散效应和聚集效应并不
明显。本文紧接着将海西区旅游业与整个沿海城市群进行对比分析发现，长三角地区旅
游产业聚集效应十分显著，已经形成旅游产业集群，并且扩散效应十分明显，相较长三
角地区而言，海西区旅游业聚集效应较弱，产业集群未形成。随后本文用 2000 年-2015
年的地市级数据，运用空间杜宾模型对海西区旅游业发展进行拟合。模型结果显示海西
区旅游业溢出效应不明显，当地旅游业的发展对周边城市发展存在抑制作用，各地旅游
业之间存在着空间竞争关系。同时模型显示，当地经济水平对旅游业发展影响最大。 
最后本文得出海西区旅游业产业集群尚未形成的结论。并根据实证结果，本文提出，
海西区应当根据各个城市的实际情况，在发展旅游业的同时，也要加强经济建设，其次
海西区各城市应该打破区域限制，加强区域交流；各个城市也要因地制宜、循序渐进发
展旅游业及产业集群；同时也要积极发挥企业在旅游产业集群建设中的作用。 
 
 
 
 
关键词：海西区；旅游业；产业集群；空间计量 
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Abstract 
I 
Abstract 
The strategic concept of West-Strait Economic Area was put forward since 2004, which 
our country are attaching great importance to, especially the development of its tourism 
industry. Thus the government and the national tourism administration have introduced many 
policies to develop the tourism industry clusters in West-Strait Economic Area. However, few 
scholars have analyzed the tourism industry in West-Strait Area from the perspective of 
industry cluster, or analyzed the influencing factors of tourism development in West-Strait 
Economic Area by quantitative method. So it is of great practical significance to analyze the 
influencing factor of the economic development of the tourism industry, to explore whether 
there are tourism industry clusters in West-Strait Economic Area, as well as to find the 
problems in the construction. 
In this thesis, I use tourism location quotient and space Moran’s I index to analyze 
tourism clustering level of West-Strait Economic Area and space self-correlation, viewing that 
there is positive self-correlation in this area and the spreading effect and clustering effect are 
not so obvious. I then compare between and analyzes on West-Strait Economic Area and the 
whole costal city clusters, discovering that the tourism clustering effect in Yangtze River Delta 
region is very remarkable and the tourism industry cluster have been formed with outstanding 
spreading effect. Compared with the Yangtze River Delta Area, the tourism clustering effect in 
West-Strait Economic Area is weak and the industrial cluster has not been formed. Then, I 
utilize prefecture-level data of 2000-2015 to choose SDM to fit tourism development in this 
area. The model result shows that the outflow effect is not remarkable and the local tourism 
development will stifle the tourism development of the neighboring cities. There is spatial 
competition between tourism and other relevant tourism resources. Meanwhile, the model 
reveals that the local economic development remarkably enhances tourism development. 
In the end, I conclude that the tourism industry clusters in West-Strait Economic Area 
have not been formed. Based on the empirical results, I propose that the West-Strait Economic 
area should according to the actual situation of various cities combine developing the tourism 
industry with strengthening economic construction. Then, the cities in West-Strait Economic 
Area should break the regional restrictions, promote exchanges and cooperation. Third, Cities 
will be expected to develop tourism and industry clusters step by step in the light of local 
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Abstract 
II 
conditions. Lastly, the enterprises should actively play a role in the tourism industry clusters 
construction. 
Keywords: West-Strait Economic Area; tourist industry; industrial cluster;spatial 
econometrics
厦
门
大
学
博
硕
士
论
文
摘
要
库
目录 
I 
目录 
第一章 引言 1 
1.1研究背景及意义·················································································· 1 
1.2研究方法及结构·················································································· 3 
1.3本文的创新与不足之处 ········································································ 5 
1.3.1本文的创新之处 ········································································· 5 
1.3.2本文的不足之处 ········································································· 5 
第二章 文献综述 6 
2.1旅游业及旅游发展问题 ········································································ 6 
2.1.1 旅游业 ···················································································· 6 
2.1.2 旅游经济发展分析 ····································································· 6 
2.2旅游业发展的空间效应 ········································································ 7 
2.3旅游产业集群 ····················································································· 8 
2.3.1旅游产业集群的合理性 ································································ 8 
2.3.2旅游产业集群的概念及形成机制 ·················································· 10 
2.3.3旅游产业集群的判定 ································································· 11 
2.4海西区旅游业研究现状 ······································································· 11 
第三章 海西区旅游业发展概况 13 
3.1旅游业总量增长跨越式提升 ································································ 13 
3.2海西区旅游业在沿海城市群中相对落后 ················································· 15 
第四章 海西区旅游产业集聚情况和空间特征 17 
4.1基于旅游收入区位熵的旅游业聚集测量 ················································· 17 
4.1.1海西区旅游产业集聚情况 ··························································· 17 
4.1.2从沿海城市群角度看海西区旅游业聚集效应 ··································· 19 
4.2海西区旅游业发展的空间特征 ····························································· 21 
4.2.1海西区旅游业发展的空间自相关性 ··············································· 21 
4.2.2从沿海城市群角度看海西区旅游业的空间布局································ 26 
厦
门
大
学
博
硕
士
论
文
摘
要
库
目录 
II 
第五章 海西区旅游增长的影响因素及空间溢出效应 32 
5.1空间计量模型 ··················································································· 32 
5.1.1空间滞后模型 ·········································································· 32 
5.1.2空间误差模型 ·········································································· 32 
5.1.3空间杜宾模型 ·········································································· 33 
5.1.4模型的比较与选择 ···································································· 33 
5.2变量选取和数据来源 ········································································· 35 
5.3空间计量模型检验结果分析 ································································ 36 
第六章 结论与政策启示 40 
6.1结论 ······························································································· 40 
6.1.1海西区旅游业发展趋向均质化发展 ··············································· 40 
6.1.2海西区旅游业的空间聚集效应不明显，旅游产业集群未形成 ············· 40 
6.1.3经济增长是海西区目前旅游业发展的最主要因素 ···························· 40 
6.2政策建议 ························································································· 41 
6.2.1打破区域限制，加强区域交流 ····················································· 41 
6.2.2因地制宜、循序渐进发展旅游业及产业集群 ··································· 41 
6.2.3发展旅游业的同时，也要加强经济建设 ········································· 41 
6.2.4发挥企业在旅游产业集群建设中的作用 ········································· 42 
厦
门
大
学
博
硕
士
论
文
摘
要
库
Contents 
1 
Contents 
 
Chapter 1  Introduction 1 
1.1 Research Background and Significance ···················································· 1 
1.2 Research Methods and Main Congtents ···················································· 3 
1.3 Research Innovation and Shortness ························································· 5 
1.3.1 Innovation ················································································· 5 
1.3.2 Shortness ·················································································· 5 
Chapter 2  Literature Review 6 
2.1 Tourist Industry and Tourism Development ··············································· 6 
2.1.1 Tourist Industry ··········································································· 6 
2.1.1 Tourism Development Analysis ························································ 6 
2.2 Spatial Effects of Tourism Growth ·························································· 7 
2.3 Tourism industry cluster ······································································· 8 
2.3.1 The rationality of Tourism industry cluster ··········································· 8 
2.3.2 The Concept and Formation Mechanism of Tourism industry cluster ·········· 10 
2.3.3 The Identification of Tourism industry cluster ····································· 11 
2.4 Literature Review about Tourist Industry in West-Strait Economic Area ········· 11 
Chapter 3  Development Situation of Tourist Industry 13 
3.1 Leap-type Promotion of Total Volume of Tourism Industry ························· 13 
3.2 Relative lag-behind of tourism of West-Strait Economic Area in Coastal Urban 
Agglomerations ··························································································· 15 
Chapter 4  Agglomeration and Spatial Characteristics 17 
4.1 Tourism Agglomeration Measuring ······················································· 17 
4.1.1 Tourism Agglomeration in West-Strait Economic Area ·························· 17 
4.1.2 The Tourism Aggregation Effect of West-Strait Economic Area from the Angle 
of Coastal Urban Agglomerations ······························································ 19 
厦
门
大
学
博
硕
士
论
文
摘
要
库
Contents 
2 
4.2 Spatial Characteristics ······································································· 21 
4.2.1 Spatial Autocorrelation ································································ 21 
4.2.2 Spatial Layout of West-Strait Economic Area from the Angle of Coastal Urban 
Agglomerations ··················································································· 26 
Chapter 5  Influence Factors of Tourism Growth and Space Spillover 
Effect 32 
5.1 Spatial Econometrics Model ································································ 32 
5.1.1 Spatial Autoregressive Model (SAR) ··············································· 32 
5.1.2 Spatial Error Model (SEM) ··························································· 32 
5.1.3 Spatial Durbin Model (SDM) ························································ 33 
5.1.4 Comparison and Selection of Models ··············································· 33 
5.2 Variable Option and Data Source ·························································· 35 
5.3 Result Analysis ················································································· 36 
Chapter 6 Conclusions and Policy Recommendations 40 
6.1 Main Conclusions ············································································· 40 
6.1.1 Tourism Industry Tends to Homogenizing ········································· 40 
6.1.2 The Tourism industry cluster Isn’t Formed ········································· 40 
6.1.3 Economic Growth Is The Most Important Factor in The Development of 
Tourism Industry For Now ······································································ 40 
6.2 Policy Recommendations ···································································· 41 
6.2.1 Breaking The Regional Restrictions and Promoting Exchanges and 
Cooperation ························································································ 41 
6.2.2 Developing Tourism and Industrial Clusters step by step in the Light of Local 
Conditions ························································································· 41 
6.2.3 Combining Developing The Tourism Industry with Strengthening Economic 
Construction ······················································································· 41 
6.2.4 The Enterprises Should Actively Play A Role in The Tourism Industry Cluster 
Construction ······················································································· 42 
 
厦
门
大
学
博
硕
士
论
文
摘
要
库
海西区旅游业发展及空间溢出效应研究——探索海西区旅游产业集群是否形成 
1 
第一章 引言 
1.1研究背景及意义  
福建省政府于 2004 年提出海峡西岸经济区的战略构想，2006 年海峡西岸发展战略
列入“十一五”规划。2009 年国务院印发的《国务院关于支持福建省加快建设海峡西岸经
济区的若干意见》中首次明确海西区所包含的城市①，并明确提出将海西区打造成为我国
重要的自然和文化旅游中心。2009年 12 月《海峡西岸旅游区发展总体规划》通过评审，
规划显示在 2010-2020 年，海西旅游区将被打造成我国重要的自然和文化旅游中心，并
与长三角、珠三角一起打造“中国东南沿海旅游繁荣带”，携手台湾地区共同打造“海峡旅
游”品牌。紧接着在《中国旅游业“十二五”发展规划纲要》中提出，要把海西旅游区建设
成海峡两岸旅游合作发展试验区，使之成为我国旅游发展的增长极和具有国际吸引力的
旅游目的地。2015 年 3月，国家发改委、外交部、商务部联合发布《推动共建丝绸之路
经济带和 21 世纪海上丝绸之路的愿景与行动》，海西区被赋予“21 世纪海上丝绸之路核
心区”地位，并提出要加强旅游合作，扩大旅游产业规模。从以上政策意见中可以发现，
中央以及地方对海西区经济发展特别是旅游经济发展的重视程度，并随着“一带一路”战
略的推进，“一带一路”将成为海西经济发展的新引擎。 
旅游业作为一个交叉性行业，它囊括了第三产业的方方面面，也涉及部分第二产业
的内容，并且随着经济的发展和人民生活水平的提高，旅游和旅游业已逐渐成为人们生
活不可替代的一部分。旅游业作为世界上最年轻发展最为迅猛的产业之一，它对就业的
吸纳以及经济的促进作用使得其本身的发展受到从中央到地方各级政府的重视。海西区
旅游业在近十年也取得很大的进步和发展，逐渐成为海西区经济发展的重要组成部分和
新的经济增长点，在 2015 年，海西区旅游收入占 GDP 比重为 15.00%，近三年来尽管
GDP 增长速度有所放缓，但是旅游收入和旅游人数均保持着 16%以上的增长速度。 
从全国旅游发展的趋势上看，旅游业空间聚集以及产业联系特征越来越明显，旅游
业正从“地方性，单一产品”向“区域集群化，产业链”的方向转变。由于旅游业的发展以
及旅游业本身呈现的空间集聚特征，各级政府也开始不断对旅游产业集聚区和旅游集群
                                                        
① 海西区所包含的 20 个城市分别为浙江省温州市、衢州市和丽水市，江西省鹰潭市、赣州市、抚州市、上饶市，
福建省福州市、厦门市、莆田市、三明市、泉州市、漳州市、南平市、龙岩市和宁德市，广东省汕头市、梅州市、潮
州市和揭阳市。 
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化发展进行积极探索。在《海峡西岸旅游区发展总规划》国家旅游局中提出建设海西区“三
轴八区”旅游大格局，其中三大观景轴：蓝色海滨景观轴、绿色生态景观轴、红色人文景
观轴；八大旅游区：闽南滨海商贸旅游区、闽北山林生态文化旅游区、闽浙山海生态度
假旅游区、闽中商务休闲旅游区、粤东潮汕文化旅游区、赣东人文生态旅游区、闽粤赣
客家与红色文化旅游区、浙西南山水生态旅游区。《福建省“十二五”旅游业发展专项规划》
中提出建设福建省“两带、四群、五重点”的空间布局，依托蓝色滨海旅游带、绿色生态
旅游带，以福州、厦门、武夷山等旅游中心城市，构建海峡西岸东北翼、南翼、西北翼、
西南翼四大旅游产业集群，并分别以大武夷旅游区、福建土楼旅游区、沿海动车沿线旅
游区、平潭旅游区、东山生态旅游岛为重点发展福建省旅游业。《福建省“十三五”旅游业
发展专项规划》中依托“三带，四核，四片区”的空间布局，围绕福州、厦门、武夷山等
中心城市及世界级旅游品牌建设，重点扶持发展福泉漳海丝文化旅游产业集聚区、厦门
国际旅游港旅游产业集聚区、大武夷旅游产业集聚区、福建土楼旅游产业集聚区和平潭
国际旅游岛旅游产业集聚区；并加强优质资源的提升和聚合，培育湄洲妈祖文化世界旅
游岛产业集聚区、环东山岛旅游产业集聚区、闽西红色旅游产业集聚区、大戴云旅游产
业集聚区、宁德渔家海岸旅游产业集聚区、沙溪百里画廊旅游产业集聚区。 
 
图 1.1 旅游产业集群空间布局示意图 
资料来源：分别来自《海峡西岸旅游区发展总规划》、《福建省“十二五”旅游业发展专项规划》、
《福建省“十三五”旅游业发展专项规划》。 
 
闽、浙、粤、赣政府对海西区的海西区旅游产业集聚区和旅游集群化发展在进行积
极的探索，各项规划中对旅游产业空间布局以及相应的产业集群规划在不断地进行调整，
因此对于分析海西区旅游产业的经济发展情况分析各个要素对旅游经济的发展促进作用、
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探索海西区旅游产业集群是否形成以及建设当中存在的问题是十分必要的。 
源于旅游产品的特殊性和消费者的旅游消费时间的有限性，旅游业一般围绕旅游核
心吸引物（景点或者城市休闲旅游区）进行空间布局；而旅游集聚和旅游产业集群的形
成和发展源于地理空间的集聚以及企业之间的合作，从而形成外部经济效应、网络化合
作竞争，进而降低交易成本，因此对于旅游业发展和旅游产业集群的研究的地理边界应
该以旅游核心吸引物为中心，依据其旅游业的组织边界进行划分；而现有定量分析旅游
产业的发展情况和旅游产业集群的研究多以省份为单位，这种划分将旅游业分散在较大
的区域研究单位并不合适。但是旅游产业经济发展的规划、交通的布局和旅游消费者的
路线制定会不可避免的受到行政区域的影响和制约，并且从区域整体的旅游形象和区域
内的旅游核心吸引物合作角度出发，考虑集群理论的实践和战略的实施，从相对较大的
区域范围讨论、促进各个地区之间的旅游合作和整合有利于提高区域整体的旅游产业的
竞争力，因此本文以地级市为最小研究单位，对海西区的旅游经济发展进行分析，并探
究海西区旅游产业集群是否形成。 
1.2研究方法及结构 
本文使用实证研究的研究方法，采用描述性统计分析来阐述海西区旅游的现状，并
通过区位熵指数和 Moran’s I指数分析海西区旅游产业集群发展情况；然后使用空间计量
模型，进一步测算海西区旅游业的空间聚集效应和溢出效应。 
图 1.2 为本文的技术路线图，它将以更清晰的方式对本文的思路和研究过程进行说
明。如图 1.1 所示，本文第一步阐述海西区旅游发展及海西区旅游产业集群发展的背景
和意义，解释本文的研究目的。第二步，分别从旅游业及其发展、发展的空间效应以及
旅游产业集群三个方面进行文献的回顾，最后对海西区的旅游业的研究现状进行一个总
结。第三步为实证研究，是本文的重点部分，实证研究分为三个部分，第一部分是对海
西区旅游发展的现状进行分析，分析目前海西区旅游业发展进程；第二部分是对海西区
旅游产业的聚集情况和空间特征进行分析，同时与沿海地区的其他城市群的旅游产业进
行对比分析，比较沿海地区各城市群的旅游聚集情况；第三部分是对海西区旅游业的发
展进行定量分析，通过空间计量模型，测算海西区旅游业的溢出效应，从而分析目前海
西区旅游产业集群的发展情况。本文的最后一步根据实证部分得出的结论，并对海西区
旅游业和旅游产业集群发展提出相关建议。 
本文数据来源为 ceic数据库中 China premium database，《福建统计年鉴》，《江西统
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计年鉴》、《浙江统计年鉴》、《广东统计年鉴》、《辽宁统计年鉴》、《河北统计年鉴》、《江
苏统计年鉴》、《安徽统计年鉴》、《山东统计年江》以及各个城市统计年鉴或者统计公报，
部分缺失数据根据增长率计或者二次指数平滑方法（其中α=0.6，β = 0.4）补全。 
 
图 1.2：研究技术路线图 
 
海西区旅游业发展概况 
海西区旅游产业集聚情况和空间特征 
海西区旅游增长的影响因素及空间溢出效应 
旅游业及旅游发展问题 
旅游业发展的空间效应 
旅游产业集群 
引言 
（第一步） 
文献综述 
（第二步） 
研究背景及意义 
实证分析 
（第三步） 
总结 
（第四步） 
结论和政策建议 
海西旅游业研究现状 
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1.3本文的创新与不足之处 
1.3.1本文的创新之处 
海西区自 2004年提出战略构想以来，国家对其十分重视，尤其是其旅游业的发展。
国家旅游局以及福建省政府正努力将海西区旅游业发展成海西区经济发展的重大支撑点。
通过对关于海西区旅游业文献的整理，本文发现对于海西区旅游业，学者大多从定性角
度从海西旅游文化品牌建设等方面进行研究并得出相关建议，很少学者用定量的方法去
分析海西区旅游业的发展的影响因素；虽然政府和旅游局出台很多政策发展海西区旅游
产业集群，却鲜有文章从产业集群角度去分析海西区旅游业，因此对于分析海西区旅游
产业的经济发展情况分析各个要素对旅游经济的发展促进作用、探索海西区旅游产业集
群是否形成以及建设当中存在的问题是具有建设意义的，同时本研究还可以丰富海西区
旅游业及其产业集群发展的研究。 
目前学术界对产业集群的识别和判定方法并不是十分清晰，也没有达成统一的意见。
本文探索性的使用区位熵、空间自相关以及空间溢出效应相结合的方法来测算旅游产业
集群是否存在，可以为旅游产业集群的识别和判定方法提供一种思路。 
1.3.2本文的不足之处 
对于使用区位熵测算产业集聚程度时一般会使用该产业的就业、收入、企业数目等
数据来计算，但由于本文采用地市级数据，无法搜集到地市级旅游业的就业情况和企业
数目情况数据，导致本文在对各个城市旅游产业集聚程度测量时，仅采用旅游收入区位
熵衡量。 
在运用空间计量模型分析旅游业经济的溢出效应时，经济发展作为主要影响因素，
因此本文将其作为解释变量，并用 GDP 衡量。虽然有大量论文认为区域经济发展单向促
进旅游业发展，同时也有很多论文通过实证分析证明区域经济发展和旅游业发展互为因
果关系，但旅游经济作为经济发展的一部分，变量之间会存在内生性，但是本人由于能
力的欠缺，没有找到合适的工具变量代替经济发展解决内生性问题，因此本文沿用 GDP
来衡量经济发展水平。 
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第二章 文献综述 
2.1旅游业及旅游发展问题 
2.1.1 旅游业 
在国内，旅游业的研究起步相对较晚，到上世纪七十年代，一些研究者才开始进入
该领域。开始时期学者们对旅游业的讨论主要集中在其性质、范畴、构成等问题以及能
否独立成为一个产业等问题的讨论上，继而从“三大支柱说”到“四大支柱说”再发展到“五
大部门”以及围绕旅游活动的六大要素“食、住、行、游、购、娱”对旅游业进行描述，就
此旅游业的范围不断扩大，对于旅游业的概念也逐渐趋向于成熟。李光坚（1997）《旅游
概论》中对旅游业的定义是：“旅游业是以旅游者为对象，为其旅游活动创造便利条件并
提供其所需商品和服务的综合性产业”。而宋振春等（2004）则认为旅游业本身就是一个
产业集群，它包括核心层，包括旅游吸引物；直接支撑层，包括旅行社、餐饮、住宿、
交通等在内的为旅游者达成旅游目的的中介；间接支撑层，包括基础设施和公共服务等
辅助部门。 
2.1.2 旅游经济发展分析 
对于旅游业经济发展的分析是源于发展经济学，主要讨论随着时间的推移旅游业经
济发展情况以及是什么因素在促进旅游区域经济发展。通过文献整理和现实情况，促进
区域旅游经济发展的主要因素包括旅游景点、基础设施、经济发展水平、集聚效应等。 
旅游景点是旅游产业的核心吸引物，是旅游区域经济发展最基础的因素，也是旅游
产品最核心的组成元素（Lew，1987；Radisic 等，2007），它为游客的出行提供了最为
基础的娱乐休闲旅游动机(Yang& Fik，2014)。陆林和余凤龙（2005），刘刚（2010）均
认为旅游资源禀赋对当地旅游发展是一个非常重要的因素，资源丰富且独特的地区其旅
游经济往往发展的较快也更为容易，反之则较难；但是钟章奇等（2014）则通过实证分
析证明作为旅游产业发展的决定因子的资源禀赋随着旅游经济的不断发展，旅游资源对
区域旅游业发展的影响力逐渐下降，旅游资源已经不再是旅游业发展的决定性条件。 
基础设施是围绕着旅游业六大要素“食、住、行、游、购、娱”而展开，主要分为目
的地的旅游基础设施和通往旅游目的地的交通基础设施。旅游基础设施是旅游产品的基
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